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[0039]Step 105 entails identifying a plurality of accounts of a single business customer at a single location of the single
business customer. For example one, or more account databases of the enterprise may be searched to identify business
records which are associated with the single business location.
[0040]In step 110 the plurality of accounts which have been identified in step 105 as being associated with a single
business location of a single business customer may be linked to each other. The linkage is accomplished, for example, by
assigning to such accounts a shared or common identification value. This identification value may be unique within the
database to these linked accounts, and may be a persistent ID value in the sense that in the normal course of operations it
will not typically be changed over time. The exact nature of this unique, persistent ID value, which may be a number, an
alphanumeric designation, or some similar identifier, may vary according to different embodiments of the present
invention.

[0041]Steps 105 and 110 may be
repeated for each unique location
of each business customer within
the enterprise database, such that
for each unique location of each
business customer, a plurality of
the business accounts associated
with a particular business location
of a given particular business
customer may be linked to each
other. The result is an enterprise
database which, for a plurality of
business customers in the database,
correctly reflects and indicates a
plurality of the accounts that are
associated with each unique
location for each customer of the
plurality of business customers.

[0042] Step 115 entails creating a hierarchical relationship between different business locations of the single business
customer. As with steps 105 and 110, step 115 is repeated for each business customer of the enterprise. As a result, the
database comes to include not just a database of separate accounts, but instead a database where a plurality of accounts
for each business may be linked to each other, either directly linked through a shared common identifier if the accounts
are accounts of a single location, or accounts linked in a hierarchical relationship which reflects the business structure for
each business.
[0043] The preceding steps entail gathering business information for each account within the database. The information
gathered includes, for example and without limitation, information on employees of the business, sales information,
various incorporation and other legal information pertaining to the business, business ownership, and numerous other
elements of information pertaining to the operations and structure of the business. Such information is collectively
referred to as "business demographics" (again, sometimes referred to in the art as "firmographics").

[0046] FIG. 2 illustrates exemplary linkage and hierarchy relationships established between accounts for a single business in accordance with steps 105, 110, and 115 of
exemplary method 100. Illustrated are multiple accounts 205 associated with various business locations 210 of a single business.....
[0047] As a result of, for example, method 100, a plurality of accounts of a common location are assigned a common, unique, persistent ID (PID), here illustrated as exemplary
persistent IDs (PIDs) 225. In addition, different locations within the common business may be linked to each other in a hierarchical fashion....

[0081] FIG. 3 illustrates an exemplary iCLIC hierarchy 300 for a particular business, Flagstaff Foods Corporation. Associated with the hierarchy are general business
demographics 310 (labeled as "Key Business Demographics") for the business as a whole. However, in addition to simply consolidating the data, an insight-oriented assessment
of the business data is enabled, as shown under the heading "Key Insights" 320.

[0093 (continued)] However, an analysis of personal credit card record 425, which is maintained by the same enterprise which maintains the two business accounts 405, 410,
reveals that Paul Smith 415 and Janice Smith 420 share common ownership of credit card 425. (Further account data may indicate that Paul Smith 415 and Janice Smith 420 are
married or share some other relationship viewed as a basis for associative linking.) Based on the associative linking rules, an associative link is then established....

[0093] FIG. 4 illustrates an exemplary associative linking 400 of two accounts according to an embodiment of the present invention. First account 405 is a merchant account of
a first business, Acme Engineering Company, while second account 410 is a credit card account of a second company Jan's Beauty Shop. The two businesses are not associated,
and do not share any significant information suggesting a linkage between the two accounts, other than the fact that the account contact names share a last name "Smith" (Paul
Smith 415 and Janice Smith 420). {continued below}

[0122]In one embodiment, the invention is directed toward one or more computer systems capable of carrying out
the functionality described herein. An example of a computer system 500 is shown in FIG. 5.

